
www.statistik.at

Independent statistics for evidence-based decision making

Re-designing respondent communication: 

a respondent centred approach

Pamela Kultscher

Neuchâtel, 25 April 2024

17th workshop on LFS methodology

Statistics Austria

Andrea Schrott

Statistics Austria



Slide 2www.statistik.at

Why redesign respondent 

communication?

Reducing respondent burden

Increasing acceptance



www.statistik.at Slide 3

Respondent centred design

• Easy to understand

Plain language

• Optimal readability & comprehensibility

Accessibility

• Optimode design
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Literacy
(German speaking adults in Germany, 2018)

Goals of plain language:

• Inclusion

• Accessibility

• Comprehensibility

• Increased Reading Motivation

S: Grotlüschen et al (2012)

α 1 Read and write single letters 0.6 %

α 2 Read and write single words 3.9 %

α 3 Read and write single sentences 
(no cohesive texts)

10.0 %

α 4 Vocabulary = elementary school level
Problems with reading & writing

25.9 %

Target group for plain language: 40.4 %
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The letter’s contents depend on…

• Recipients:

• Sender:

• Role of the text:

• Reading situation:

• Contents:

− What is the letter about?

− Who has to participate in the survey?

− Why should one participate?

− When should one participate?

− How can one participate?

− What is the benefit from participation?

• Respondents in households

• Statistics Austria

• Motivation to participate

• Stress, hallway, kitchen table

• Micro Census / LFS

• Everyone in the household

• Compulsory participation

• Survey dates

• Mode

• No fine, service to community/democracy, 

(incentive)
S: Bock (2019)
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Plain language

Linguistically simpler  simpler in content 

• Choice of information

− Length of text 

− Complexity of text

• Low degree of detail

− Not wrong

− Not misleading

• Access to more detailed information

− Data protection policy

− Detailed description of survey

 Not less information! 



www.statistik.at Slide 7

Graphic Design
Font design

S: fontsmith.com
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Supporting Graphic Elements
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Shorter, 
simpler text

Supporting 
icons

Modular 
design

Eye-catcher 
for most 

important 
info

Key medium
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Additional 
information

Legal 
information 

(eye-
catcher)

Box for 
important 

information
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Q & A
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Optimode
design

QR-Code for 
easy access

Important 
info for this 

mode
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Letters that work

S: STATISTICS AUSTRIA

 Indicator for broader acceptance in respondents
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